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Updating Opportunities in TED
Frequently Asked Questions

Why does opportunity information matter?

Through inputting opportunity information, fundraisers can help reports be more accurate, processes run
smoother and assist our leadership teams as they make important decisions about the advancement
operation. Read on for more details:

1. Reporting and Processes: rely on accurate information on the opportunity screen.

Specifics are outlined in more detail below.

2. Job Expectation: fundraisers are expected to document the progression of gift
conversations and relationships with prospects. That information is captured in both plan
steps and the opportunity screen.

3. Leadership Decision-making: unit and campus advancement leadership rely on
complete pipeline information for fundraising projections, which inform operational and
staffing decisions. Having a clear collective picture of gifts in process requires that every
individual fundraiser accurately capture opportunity information.

What reports or processes use the data entered on opportunities?

There are three categories of reports/processes that depend on updated data being entered on
opportunities:

1. Revenue Association: Incomplete opportunities will not be considered for revenue

linking according to UIF Policy. Revenue must be linked to count in individual metrics.

2. Pipeline Reporting: unit leadership and individual frontline fundraisers cannot get
a clear picture of where prospects are in the solicitation process unless opportunity
information is up to date.

3. Projection Reporting: leadership relies on projections for decision-making. Reports
are built to assume that fundraisers are properly entering information on opportunities.
Incomplete information gives leadership a false view of projections.

Additional Technical Information:

* Additional documentation:
- “The Opportunity”, a comprehensive document available in iLearn covers every aspect of
the opportunity screens in TED.
- Glossary of Terms defines commonly used words and phrases in advancement.

» Canceled status: this status indicates the fundraiser will not move forward with an ask at this
time. In most cases of a canceled opportunity, the plan would also be historied. If you want to
continue working with the prospect and the opportunity was added in error or added
prematurely (like a placeholder), the UIF Research department can help to remove it entirely.

Contact your PDA for additional information.
If you have guestions, contact or call the Research Department at 217.300.7555
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